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Website:
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Den Haag, The Netherlands
+31624908518

s.i.m.krouwer@gmail.com
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03.2020 — present

02.2016 - 02.2020

08.2014 - 09.2015

01.2013 - 09.2013

01.2012 - 06.2012

07.2011 - 12.2012

Postdoctoral researcher & thesis coach
University of Antwerp
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Current research projects: narrative persuasion, persuasive health communication
Advising the Belgian government on effective communication to address vaccine
hesitancy (in the context of COVID-19)

Thesis supervisor / coach at Rotterdam School of Management (Marketing)
Founder of ‘De Behaviour Club’
Founder of ‘De Maffe Mensen Podcast’

PhD researcher — Strategic Communication
University of Antwerp
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The aim of my PhD was to help both media and advertisers to implement native
advertising in an effective and sustainable manner

Several academic and non-academic publications

Speaker at academic and non-academic conferences

Teaching (e.g. Marketing, research methods, SPSS statistics)

Online copywriter (SEO) — student job
Centrum voor Afstandsonderwijs & Avondonderwijs (CVA)

Intern — Content Marketing
Jaarbeurs Utrecht

Intern - Corporate Communications
FloraHolland

Intern / assistant — Corporate Communications
Genencor International (part of DuPont)

2016 — 2020
2013 - 2015
2009 — 2013

PhD — Communication Sciences
University of Antwerp — PhD obtained on 28-02-2020

Master of Science — Strategic Communication
University of Antwerp
Graduated summa cum laude

Higher professional education — Communications
The Hague University of Applied Sciences — Graduated
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LANGUAGES Dutch (Mother tongue)
English (Advanced)

EXPERTISE Strategic Communication — Persuasive Communication — Online Advertising —
Research — Consumer Behavior — Content Marketing - Behavioral Science

OTHER SKILLS SPSS — Microsoft Office — Presenting — Consulting — Creating reports / whitepapers
PERSONALITY Hard-working — Social — Creative — Ambitious — Self-starter — Quick Learner - Flexible
OTHER INTERESTS Travelling — Events — Psychology — Behavioral Economics - Podcasts — Social

activities — Reading — Creative Projects — Salsa dancing — Nature — Hiking - Running
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BLOGS@ Marketingfacts — Frankwatching — Bloovi — The Native Advertising Institute

SPEAKING Presentations at different conferences and commercial events, among which:
e The International Conference On Research in Advertising (2016, 2017, 2018)
e The International Communication Association conference (2017, California)
e ECU Perth (2016, Australia)
e The American Academy of Advertising (AAA) Conference (2018, New York)
e Etmaal van de Communicatiewetenschap (2016, 2017)
e Branded Content Research Network Symposium (2017, London)
e Content Rules?! Congress (2017, Antwerpen)
e TMG Impact Boost Event (2018, Antwerpen)
e The Native Advertising Days (2019, Berlin)
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